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Objectives for This MeetingObjectives for This Meeting

Present The Keys To Successful WebPresent The Keys To Successful Web--
Based MarketingBased Marketing
Present The ADOL Suite of ServicesPresent The ADOL Suite of Services
Suggest Ways in Which ADM can Suggest Ways in Which ADM can 
assist Referred Clients to Implement assist Referred Clients to Implement 
and Maintain the Service to ensure and Maintain the Service to ensure 
Client SatisfactionClient Satisfaction



The 3 Keys to a The 3 Keys to a 
Successful SiteSuccessful Site

Attract the VisitorAttract the Visitor
Generate the LeadGenerate the Lead
Convert the LeadConvert the Lead



Attract The VisitorAttract The Visitor

Conventional Strategies Conventional Strategies 
““bricks to clicksbricks to clicks””
Online Search Will Continue to IncreaseOnline Search Will Continue to Increase
–– GoogleGoogle®®, Yahoo! , Yahoo! ®® and MSNand MSN®® record over 300 record over 300 

Million internet searches Million internet searches per dayper day
–– Even Yellow Page analysts report that 70% of Even Yellow Page analysts report that 70% of 

the time individuals use the Internet instead of the time individuals use the Internet instead of 
the Yellow Pages when searching for a local the Yellow Pages when searching for a local 
serviceservice



Natural Search vs. Natural Search vs. 
PayPay--PerPer--ClickClick

Green = Natural Search Results

Red = Pay-Per-Click (PPC Results)



Natural Search ResultsNatural Search Results

Some Important FactorsSome Important Factors
The Title Bar is Most Important Change You Can MakeThe Title Bar is Most Important Change You Can Make
Address Indicates that this is a Local BusinessAddress Indicates that this is a Local Business



PayPay--PerPer--Click (PPC)Click (PPC)

Essentially, you bid for advertising space when people Essentially, you bid for advertising space when people 
enter certain search termsenter certain search terms
Google is by far the most used (adwords.google.com)Google is by far the most used (adwords.google.com)
DonDon’’t overbid!  Itt overbid!  It’’s not critical to be first on the lists not critical to be first on the list
Make sure you are only advertising locallyMake sure you are only advertising locally


