A New Way to Look at
Websites

Creekside Dental's
"Hidden Secrets to a
Million Dollar Smile™
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Generate The Lead

Let’'s say someone goes to Google and
searches “tooth whitening.” If you've
set up a PPC campaign, and optimized
the site, your site is one of the top
results, so visitors “click through” to
the site’s Tooth Whitening page.

Instead of a page with “cookie-cutter”
Information, you offer them e.g. the
“Patient Report: 2 Easy Steps to the
Bright White Smile You've Always
Dreamed of.”

The visitor completes a contact
Information page after reading some
general information, and they receive
the Special Report via email.




Website Visitors Fall Into One
of Three Categories

20% Of Potential 20% Will Probably

Patients will Never Appoint.
Appoint
Immediately.
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60% Of Potential Patients Are Left.
What Happens To Them???




The Forgotten 60 Percent
aka
The Tire Kickers

“ The remaining 60% of people
who look for information are
likely to buy within 1 year.”

Amazingly, though, most dentists don’t know how to
target this huge source of potential patients!

You can help your Client, because you are about to
learn the keys to converting the Forgotten 60...

How [Is It Done?




